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Audience Profile 


Source: BBM Canada PPM Data, 
M-Su 2a-2a (SP12: 1/2/2012 to 5/27/2012) 


Male 


Total TV 
Action W 


Female 


More likely to: 


e Feel they are good at fixing mechanical things (121), purchased auto 
supplies/products (117), soent up to $20,000 on a vehicle (114) and get quite 
attached to their car (121) 


e Own surround sound speakers (120), play video game systems (153) 2+ times in 
an average week and rent 3+ video games (186) in the past month 


e Goto the movies a lot (123), attend rock (114) and country (140) music concerts, 
enjoy woodworking/building (173) and travel in Canada for sporting events 
(153) hunting/fishing (143) and to take in the night life (128) 


Exercise at home (119), play golf (124), basketball (298), soccer (174), hockey 
(229), enjoy mountain biking (181) and power boating (145) 


Go to a museum (124), attend zoo/aquarium (118), nightclubs bars (123), attend 
various pro-sporting events such as baseball (252), football (280) and hockey (157) 


18-34 


Demographic Profile 
% of A18+ AMA, English Canada A. 
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Be medium/heavy consumers of chewing gum (148), chocolate/candy bars 
(146), potato chips (161) and soft drinks/colas, believe Canadian beer is the 
best beer in the world (132) and consume 4+ beers (149) in the past week 


Use personal care products such as breath fresheners (118), hair sprays and 
styling mousses/gels (123), acne products (110), men's aftershave lotion (177), 
shaving creams/gels (132), condoms/contraceptives (119) and contact lens 
cleaning solutions (112) 


Purchase animal health products for cats and dogs (116), cat treats (121) or wet 
food (129) and dog biscuits/treats (114) or wet food (130) 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Findings 


Source: BBM Canada PPM Data (SP12: Jan 2-May 27/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 


